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Certain statements in this presentation contain forw#rdking statements about the objectives of 5
tC. [/ 2NLIRNIOGAZ2Y O6atC. ¢ 2NJ OKS da/ 2NILIRNFOGA2YE0 YR
strategies for the future.

Future events are subject to certain risks, uncertainties and assumptions that may cause the actual
results, performance or achievements to be materially different from any future results, performance
or achievements expressed or implied by such fordaoking statements.

Such risks, uncertainties and assumptions include, but are not limited to: general economic conditions;
actions by government authorities; actions by regulatory authorities; availability of raw materials;
changes in raw materials prices; foreign exchange rates; interest rates; competitor activity; industry
pricing pressures; seasonality of the construction industry; and weather.
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Our Strategic Focus:

Second Quarter ended June 30th

U tcC. [/ 2NLI2NJIid & \2ryicalliintegraled manafacturer of products based on oore 2018 2017
O02YLISGSyOe Ay SELI YRS RWeldar otléased hidalyoSinerfacilitesin 6 & 9t { ¢ $ates $ 32640 $ 29,376
Canada and five in the USA. Net Income $ 1545 $ 412

i We are industry leaders artte only vertically integrated EPS company in North America; expert in Per share  $ 023 $ 0.06
EPS resin, building science applications, and geotechnical applications of our engineered EPS foam Adj. EBITDA$ 3,309 $ 1,762
products. Pershare $ 049 $ 0.26

U Our innovative designs and higjuality building products for insulated residential and commercial
structures, engineered geotechnical products used as soil replacement in foundatiadsnd 6 Months ended June 30th
bridge construction and protective packaging products on both a custom and a commaodity basis are 2018 2017
available nationally. Sales 3 53688 $  48.863

i Valuet RRSRZ G3INBSye¢ LINRPRdIzOGA LINROPARS &dzAdGFAYlF ot S INEtihcdmelst O A @& si2 @iyt RA G
address demand for energgfficient building structureg 35% of energy consumption is in buildings Pershare  $ 013 $ (0.07)

U The financial strength of PFB Corporation is evident from our strong balance sheet, our focus on Ad. EBITD,KSB 3,440 $ 1,794
revenue streams in both Canada and th8A our organic and acquisitive revenue growth and our Pershare  $ 051 $ 0.26

achieving a targeted return on capital as well as capacity utilization

Our GrowthStrategy

Last Twelve Months ended June 30th

U Grow revenues to 200 million supported by our integrated product strategy
U Execute growth strategies for both organic growth and opportunistic acquisitions
U Focus growth on USA operations and overall footprint

Sales

F
Net income $

Per share $

U DividendPolicy.

Adj. EBITDAS

2018 2017

"$ 110382 $ 102,759
3603 $ 2,603

054" 0.39

9339’ $ 8856

139 $ 131

Per share $

1] Quarterly dividend $0.0850.32 pa)
Lastdividend increas€4 2017

Adjustedd 9 . L fepréséntsearningsor lossbefore interest, taxes,

depreciationand amortization EBITDAs an absolutemeasureof our
operating performance and provides an indication of the results
generated by our businessactivities prior to how activities are
financed,how assetsare depreciatedand amortized,and how results

aretaxed

Link to public disclosure athttp:// www.sedar.com/DisplayCompanyDocuments.do?lang=EN&issuerNo=00019343
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Product Solutions

I Building Products and Materials
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EPS PRODUCT SOLUTIONS

EPS Product Solutions

A PlastiFab is deaderin the North
American EPS industry

U Provides customerwith
nationally branded EPS
Insulation and Product
Solutions, often including
custom design for energy
efficientbuildings & other
applications

A Market segments include roofing,
exterior finish systems, insulation

reseller channel, OEM, processor,:

geotechnical applications as well a
radon gas mitigation

PlastiSpan ©® GeoSpec ®
EnerSpan © GeoVoid ®
DuroFoam ® GeoSpan ©

DuroSpan ©
EnerGreen®
FanFold ®
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InsulatedConcrete
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STRUCTURAL INSULATING PANEL SYSTEM

StructurallnsulatedPanels

A Advantage ICBystems® (Insulating A Insulspan® Structuriidsulating

Goncrete Forms)

U Designed to build insulated!
foundations and walls fromi
concrete inresidential &
commercialmarkets

A Key benefits includehigher
energy efficiency, lower utility
costs, environmentallfriendly,
lower jobsite labor costand

flexibility in design

Foundations and

Panel Systems are structural
elements used fowalls and to
replaceroof trusses

A Providesan energyefficient
structural envelope

A Highereffective thermal resistance
and lower air infiltration than
conventional stickrame systems

A Supports recent building code
changes to higher R value
requirements

A Shortens construction timesaves
labor

Complete Readyio-Assemble Package

Radon Gua Wallls Pre-cut Panels
Blank Panels
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A Over 2,500 homes designed A~ Over 5,000 homes designed A  Emerging brand, created A Luxuriousoutdoor
and built and built to serve the growing structuresthat have
A The premier Mountain style A Aleader in the timber market been built around the
home provider in North framing industry for over 35 A /1 2Y0AYySa Lyadz alLdordQ4
America and around the world years pedigreein energy A Sold stand alone, or
A Authentic log & heavy timber A Traditional mortise and efficiencywith the Custom complementary to a log
construction tenon construction | 2YSa DNERdzZLIQa | é&HimNder home
A Fully integrated SIP envelope A Highly energy efficient SIP winning desigrexpertise A Predesigned or
and bundled insulation envelope and bundled A Modern, urbanstyling customized to the
products insulation products setting
Architectural Inhouse Bundled Log, Timbers, ICF, SIP & Project Management &
Design Services Insulation Building Materials Installation Services
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PFB InfraStrUCture and Geographic Footprint :27%39: CORPORATION
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U PFB operates lfacilities acrossl1
strategic locations in th&S and
Canada wit25+ employees

U  Theonly vertically integrated EPS
company in NortiAmerica

i tC.Qa sARSf& RA&AGN
manufacturing capabilities allow it
to maintain strong customer

AB
= a0 relationships and reduce production
o0 sk MB risk
on )
x o b
o o o
A D it MI
L JAN PFB Corporation Head Office
%H EPR (Resin) Plant

Technical Centre and Lab
9 PlastiFabMouldingPlants

2 Insulspan (SIPS) Plants

> B O »p e x

2 Custom Homes Group Timber
& Design Centers
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PFB Sustainability Culture (_wwwpfbsustianability.com ) 5 PFB
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Impacts: Social Environmental- Economic

Stakeholders

Shareholders)] ( Communities |

6\ Reduce energy\

PrOﬁtabIe and water
revenue growth consumption
Reduce
SEE IT - OWN IT * MAKE IT SAFER GHG/VOC

[
- N 9 =/ { R

| Customers | | Employees |

/~  Safety Core Value

Value added and
: : GOAL:ZERO
innovative Products Home Safe Every Day

and Services

™

A
Brand promise: Consistent and \ landfill j

A Qual_'ty Employee personal rel|able|_d|V|dend ~
A Service and professional policy Global Reporting
A Expertise development Initiatives (GRI)
A Set Targets
A Measure
. i erformance
Enylron.menta.l Environment of Return on Capital A 'FI)'ransparency
solutions including Respect and \_ -
GreenGuard Opportunity e
Certifications Support of local

communities and
charitable foundations
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Revenue Growth by Market Segment
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A PFB hademonstrated a trackecord of revenue growtklespite oil producing regions downturn in Canada

A TheCompany has significant and growing exposure to the U.S. building sector

U USA Segment revenue as a percentage of total revenue was 17% in 2011 and is 35% in TTM to-28d of Q2

RevenueMix ¢ Geography

Millions CAD

$120.0

$100.0

$80.0

$60.0

$40.0

$20.0

Segmented Revenue in CAD

2011

2012

2013

2014

2015

2016

2017

2018TTM

B CAD Revenue

$74.0

$70.7

$71.2

$69.0

$72.9

$65.0

$69.0

$71.7

Q218 Canadian
segment sales
experienced strong
growth over Q217
sales.

Q218 US segment
revenue growth
over Q217
(expressed in CAD
terms) followed up a
strong Q118

Strong CAD and US
order books
continue into Q3 for
core EPS operations
Continued strong US
Custom Homes
Group order book
positions well for
the remainder of
2018.ontractor
tightening and rising
build costs have
impacted project
timelines somewhat.

M USA Revenue (CDS)

$15.2

$11.3

$13.3

$20.9

$26.3

$36.6

$36.6

$38.6
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USA Segment Operating Performance 50, PFBJ
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USA Segment Q2 ended June 30 2018 2017
Sales $ 11,434% 10,704
Operating income $ 746% 314

USA Segment 6 months ended June 30
Sales $ 18,749 $ 16,696
Operating income $ 325 $ 45

USA Segment LTM June 30
Sales r$ 38,640 $ 36,617
Operating income $ 159 $ 1,692

All amounts in Canadian dollars|

Effects of Forex Fluctuations

Raw materials are priced and purchased in USD
A Higher CAD USD values reduce cost of sales
A Higher CAD USD values improve gross margin

Revenues generated in the USA are converted into CAD
A Lower CAD USD values increase USA revenues
in CAD terms
A Lower CAD USD values has the effect of
discouraging competitors from abroad in
Canada

USD to CAD Chart
3Jan 20170000 UTC -17 Jul 2018 2343 UTC USD/CAD close1.32024 low.1.21084 high:1.37528

12h
USA Segment Q2 ended June 30 2018 2017 1.40 =
Sales $ 8,850 $ 7,982
W
USA Segment LTM June 30 $ 30,333 $ 27,610 135
ot s M
. AN | T I-"\H
All amounts in USA dollars 1.30 /% g g 1Y
2y
1.25
5Y
10Y
1.20
2017 2018
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North America Spot Styrene (cpp i USD)
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Styrene NA Monthly Average Spot (cpp - usD)
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U Q21-18 runup in Styrene spot price due to unplanned supply chain outages and delayed maintenance turnaround actiy
has retreated and is starting to level out.

U As aresult, NA Styrene spot prices increased by 36% from Nov@WMafch 2018 exceeding Q17 levels and after levelling
out remain materially higher than QE7 levels.

U PFB implemented price increase effective April 2018 adding to the April 2017 price increase previously reported. The
increases address both rising Styrene costs and an overall inflationary economic environment.

U PFB successfully implemented-@a resin production and procurement strategies to mitigate material cost impact.

ities
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Trends & Influences on Q2 2018 Financial Results

Consolidated Revenue (in CAD terms)
Revenue of $32,640 in @B compared with $29,376 in QX represents an 11.1% increase.
Drivers of Q2 2018 results:

U Q21-18 experienced a similar raw material spike that occurred ifLlQ1Q118 saw Styrene prices spike 36% since November 204 fodunplanned
NA industry disruptions and maintenance turnaround extensions. NA Styrene average spot pricing retreated from Q1 higbsrdroaies
materially higher than Q27 levels.

U Price increases announced in April 2018 to address rising input costs and overall inflationary impacts have been impleuaidittgan those
announced in April 2017 and will continue to take hold over the remainder of the year.

i Q21-18 resin procurement strategies coupled with resin production strategies proved effective in mitigating the impacts ofStyec@é rurup.
This required a shotterm increase in working capital to fund lower cost external resin inventories which should level catddypical levels into
Q318.

U As aresult of the implemented price increases, implemented resin procurement strategies and increased overall revet8igsifQ2Znance
materially exceeded Q27 performance.

U  Grosanargin for Q218was22.8%, a 4.2% increase over-822gross margin of 18.6% and a 5.4% increase ovd8Q1
U Netincome for Q48 showed a percent of sales increase of 3.3% when comparedltd &% an increase of 8.0% over-{8l

Canadian Segment Revenue
U Q218revenue was21,206 compared with $18,672 for QZ, an increase of 13.6%.

U Strong and growing order books leading into-T®materialized and drove positive growth for the quarter. Order books remaingtr
heading into Q3.

USA Segment Revenue
U Q218 revenuewvas$11,434 CAD compared with $10,704 CAD fofl@2an increase of 6.8% increase.

U Inlocal USD terms QB revenues of 8,850 USD compared with $7,982 USD-iv(¥h increase of 10.9% increase. AlthougHL®RS
growth was not as strong as €8 growth, US order books remain strong heading into Q3 including some larger geotechnicé$ projec

Foreign Exchange Rates

U The Canadian dollar strengthened in-Q2when compared to Q27.The net impact reduced the cost of raw materials, which are priced in
US dollars, however also reduced the translation of US sales into Canadian consolidated sales.
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Summary of Quarterly Financial Data 2,
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Sales in the second quarter are typically one of the stronger quarters.
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